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Quality and consumers

Quality and consumers
The purpose of this activity is to think about how standards impact upon you as a consumer of products and services.  Customers need to have a lot more confidence in products and will want to know that the products that they buy and use meet the required standards. 

Organzations meet standards because:

· Standards protect consumers’ fundamental right to safety; the right to be informed and the right to choose. These rights relate to products, services, processes and materials.

· Standardisation promotes effective research and development, and makes products easier to use.

· Standardisation relies on all section of society being involved in standards, providing an opportunity for everyone to share knowledge and make their voice heard.

Organzations that do not focus on quality will quickly find that there are costs to be paid.  Examples of these costs include waste due to products being badly made and therefore not being able to sell goods and services. The reputation of a business will also quickly deteriorate as a result of poor quality work.

Think of one or more products you buy and use.  Describe:

a) the product

b) the influence that quality and standards have upon where the product is positioned in relation to that product’s competitors

c) the relationship between the quality of the product and what you are offered as a consumer.  
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